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l. STUDY OVERVIEW

Golf goes handh-hand with the naturabeauty,the vibrant economy, andhe high quality of

life found in Florida With 1,128 courses andseveralchampionshipgolf events, golf in the

G { dzy & KiAIyi8SBhére than an enjoyable pastimét is a key industry contributing to the

vitality of FloriceQa S O2ly 2002 the size ofFlorida RANB OGO 3I2tF SO2y+
approximately $7.5 billion. Golf brings visitors to the state, drives new construction and

residential development, generates retail sales, and creates demand for a myriad of goods and
sewices.When the total economic impact of these goffiated activities is considere&orida a

golf industry generated approximatel§13.8 billion of direct, indirect and induced economic

output, $4.7 billion of wage income andver 167,00Qobs in 20G.

With $7.5 billion in direct annualrevenues the golf industry supporteconomic activity

comparable toseveral other important industriem the state amusement and theme parks
($4.0 billion), medical equipment and supplies manufacturing ($4.4 billegmjcultural products

($7.8 billion), and hils and motels ($11.2 billior)

Historically, many statelevel economic studies surrounding the game of golf have been

conducted across the countryHowever no comprehensive, standardized framewonkas

employed in theseprior&d G dzZRA S&d ¢ KAa YIRS Al RAFFAOdA G G2 Y2
time, and to make stat¢o-state or regional compasons. To ameliorate this problemSRI

International and GOLED/20 are currently working with key golf stakatlers in several states,
includingFlorida to bring consistency to the industry measurement and reporting process. This

report describes and analyzeédorideQa 32t F AYyRdzaG0NE Ay Of dzZRAy3 GKS
impact generated by the industrySuch anabis will assistFloride &8 Ay Rdza 6 NBn &G { SK2
raising awareness of the impact of golf to state and local policymakers.

There are many potential uses for such an analysis:
Defining the range of core and enabled industries associated with the gagafp

Clearly articulating, for policymakend regulatory agenciegshe employment and
revenuegenerating contributions of the golf industry to the state economy; and

A
A

tus. Department of Agriculture, Economic Research Service (2008), Florida: Leading Commaodities for Cash Receipts,
2007. U.S. Census Bureau (2005), 2002 Economic Census, Geogragit8dical Equipment & Supplies

Manufacturing (NAICS 3391), Amusement & Theme Parks (NAICS 71311), and Hotels (except casino hotels) & Motels
(NAICS 72111). 2002 revenues adjusted to 20iars using the GDP deflator

2Key industry stakeholders comgirig theFloridaGolf Impact Task Fordaclude representatives fronthe Florida

Chapter of the Club Managers Association of America, Florida Golf Course Owners Association, the Florida Golf Course
Superintendents Association, the Florida State Golf Aag8onj the Golf Association of Florida, and the Florida Gulf
Coast Chapter of the Hospitality & Financial Technology Professi@raghe North Florida and $mh Florida

Sections of the PGA
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A Building credibility and recognition of the golf industry as a significant busieessrs
and a driver of economic activity in the state.

II.  ANALYTICAL FRAMEWORK

Current economic studies of the golf industry in different states emphasigeusfactors and

outcomes. For example, one may focus largely on the turf industry, while anotiggnt

examine the impact of sports and recreatioglated tourism more broadly. Ideally, one would

want to include all the key activities and industries that are enabled by and benefit from the

game of golf. To meet this goal, SRI has developed a stamnddreéconomic impact framework

that can be employed to measure a comprehensive set ofdyolen industry components. This

statef SHSE FNIYSGH2N] RNIga 2y GKS O02yOSLIidzt Y2RSft
2000 nationalevel The Golf Economy Rapandthe 2005 statelevel The Virginia Golf Economy

Report

A. Golf Industry Cluster Definition

To arrive at economic impact, one must first estimate the size of the golf economy in the state.
This entails mapping out where the golf industry begins emdss, and then estimating the size

of each of these industry segments. We divide the golf industry cluster into two main categories:
(1) core industries and (2) enabled industries (see figure). The golf industry cluster begins with
the golf facilities therselves and with those other core industries that produce goods and
services used to operate facilities and to play the game: golf equipment and golf apparel
manufacturers, golf course architecéd course buildersturf maintenance equipment and
service poviders, and club management services. The game of golf further enables a number of
other industries, such as geaiflated tourism and real estate development.

We detail these industry segments and estimate their size in the following section. Having
defined the core and enabled golf industries, it is possible to estimate the size of each industry
segment and to total them for an overall estimate of the size of the golf economy. Multipliers
can then be applied to calculate the ripple effects of these eauin activities in terms of: (1)
impact on total state economic output and (2) impact on total state employment. However, this
process is complicated by the fact that, while most of these industries produceetaid

goods and services, the firms thenhses may not limit their activities exclusively to the golf
industry. For example, Nike produces golf shoes, but also running, tennis, basketball, and other
shoes. Therefore, in general, our approach is to include only those firms and sales that are
directly attributable to the game of golf. In so doing, we use a number of different estimation
techniques to ensure that our final estimates are reasonable and robust.

SRI International 2



The Golf Industry Cluster
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Moreover, additional data challenges and location factors make estimation more ditiictie

state level than the national level. For example, many of the major golf equipment
manufacturers have production facilities in just a few states. Similarly, several of the major golf
association headquarters are located in Florida. The presencecbf fims, associations, or a

number of welll Y26y O2dz2NESa gAff
O2yaARSNIofted ¢CKSNBF2NEBX

OKIl y3s

2y S

GKS &airxl s 27
dK2dzZ R O2y&aARSNJ

economic impact in the state in relation to treize of the overall economy and other major

industries in that state.

B. Data Sources

SRI developed its framework for measuring state golf economies based on a broad set of
existing sources and data. Although there have been several -ltagé impact stugks
conducted in the past, by numerous golf constituencies, few have used a similar methodology,
resulting in very different estimates depending on the golf economy elements included. A great
deal of data is collected on the golf economy by many orgaoizaton a regular basis. For
example, government agencies, national golf associations, and national associations in the
enabled industries collect data on different industry elements periodicalynually, every few
years, or every five years. In additichese data are based on a relatively consistent set of
inputs by large numbers of constituents. Therefore, the principal challenges involve acquiring
the data, inflating or deflating the estimates for the proper target year, and then combining
them to repesent the entire golf economy in the target year. The core and enabled industry

indicators and data sources we have identifeed as follows:

SRI International
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State Golf Economy Indicators and Data Sources

Golf FacilityOperations

# of golf course facilities by type

2008PGA Facility Database
(2007 data)

2002 Economic Census; state task force8(
NGF Facility Database

Avg. revenues by type of facility

2007 and 20@ PGA Facility
Operations Survey
(2006 and 20 data)

2002 Economic Census; National Golf
Foundation; state task force

# of rounds by facility type

Golf Course Capital Investment

Avg. capital investment by type of
facility

2006 PGA Compensation Survey
(2005 data)

|

GCSAA Compeation Survey
(2005, 2007 data)

National Golf Foundation

National Golf Foundation; State task force

Number of golf courses under
construction in current year

National Golf Foundation
(2007data)

NGF Construction database; state task forcg

Avg. cost of construction pemew
course

Golf-RelatedSupplies
Golfrelated manufacturing exports

Golf Course Builders Association of
America

Company annual reports; SEC filing
interviews

State task force; interviews with golf course
builders in state

Company interviews; state task force

Golf equipment

NationalSporting Goods Associatio
(2007data)

2006 PGACompensation Survey (2005 data

Major Tournaments

# of major tournaments held in
state

Golf apparel NationalSporting Goods Associatiolf 2006 PGAompensation Survey (2005 data
(2007data)
Golfmedia Magazine Publishers of America fof Amazon and Barnes & Noble for top golf bo

golf magazine sale®owker Annual
of Library and Book Trade
Information (2006 data)

State task force

sales

Major golf associations

Visitor attendance atournaments,
tournament revenues
Associations & Chardble
# of major stateevel golf
associations

Events

Major golf associations

State counterparts of national golf
associations

State task force or state associations

State task force

Annual revenues/bdgets

State golf associations

State task force

# of employees

State golf associations

State task force

Revenues raised througtharitable
golfevents

Real Estate

# of residential golf courses under
construction

National Golf Foundation

National Golf Foundation;
real estate/development agencies

Sampling of golf professionals to identify # ¢
tournaments and average amotiraised

Interviews with golf course architects and re
estate developers

# of lots per course

Interviews with golf course
architect and real estate developer|

Golf Course Builders Association of America
National Golf Course Owners Association,

Avg. construction costs per home
and real estate premium

Interviews with real estate
developers

Golf Course Builders Association of America
National Golf Course Owners

SRI International



State Golf Economy Indicators and Data Sources

Indicator Primary source Crossvalidation source
# of golf travelers or # of gelf D.K. Shifflet & Associates State department of tourism/recent
related trips to the state surveys/studies
Avg. spending per traveler or per | D.K. Shifflet & Associate State department of tourism/recent
trip surveys/studies; National Golf Foundation

.  THE SIZE GEORIDR{ Dh[ C 9/ hbha,

SRI estimates the total size Bloridda 32t T S Javgs2appeoximatéhyb s bilion.
This estimate is comprised o## billion in core industries and an additionaB.% billion in
enabled industries, as illustrated in the table below.

Size ofFloride d D2t T 9 (FdySegment (8 iillian)n 1

Core Industries

Golf Facility Operations $3,449.4
Golf Course Construction drCapital Investment $352.9
GoltRelatedSupplies (retail margin and manufacturing
exports) $206.1
Major Golf Tournaments and Associations $377.0
TOTALCOREINDUSTRIES $4,385.4
Real Estate $1,382.4
Hospitality/Tourism $1,705.1
TOTALENABLEDNDUSTRIES $3,087.5
TOTAL GOLF ECONOMY $7,472.9
A. Core Industries

Golf Facility Operations

At the center of any golf economy lies the golf facilitigke largest component in terms of
revenues. The revenue that flows through a golf fgciiomes primarily from greens fees,
membership fees, golf cart rentals, lessons and associated spending on food and beverages. This
revenue, in turn, supports a host of supply sectors including golf equipment manufacturers,
food and beverage providers, drturfgrass equipment and maintenance service providers.
Ct2NARIFI Q& wmMIMHy -dbfe rdnges arir8a Bidialure gaif fadlifies geRerated
over $3.4 billion of revenues in 2007.

SRI International 5



Florida Golf Facility Revenues in 2007 ($ millions)

Golf Facities $3,387.8
Practice Ranges & Alternative Facilities $61.6
TOTAL $3/449.4

Note: ™ Golf facility revenues exclude aurse merchandise sales, which areluded in the
Golfer Supplies industry segment.

This is a sizeable industry, but even moraiicant when compared to other popular revenue
ISYySNI GAYy3I aLBRNIaod C2N SEFYLX ST Cf2NARIQa
other spectator sports in the state combinecuto and horse racing, football, basketball, and
baseball. Spectatosports excluding golf generated revenues of $1.8 billion in 2002, or $2.0
billion in 2007 inflatioradjusted dollars.

Golf Course Capital Investments

Golf facilities generate economic impacts beyond operational revenues through investments to
upgrade andnaintain facilities and infrastructure, and through the construction, expansion and
renovation of courses. These investments create employment in the construction and
maintenance industries and often involve the purchase of significant amounts of equigment
adzLJLJ ASa FNRBY O2YLI yASa ¢ A Fleritgg goli Kofrse Zapitali S @
investment is divided into two segments: (1) capital investment at existing facilities and (2) new
course construction. Togethet; f 2 N@oR faclities made$352.9 million worth of capital
investments in 200: $189.3million of investments at existing facilities and68.6 million for

the construction of new coursetn 2007, NGF data indicate that Florida ranked first among all
states in the country in H8ole equivalent new course openings, indicating the continuing
prominence, popularity and vitality of the game in the Sunshine State.

FloridaGolf Course Construction and Capital

Investment in2007 ($ millions)
Golf Course Capital Investmént $189.3
New @urse Construction $1636

TOTAL $352.9

Note: " Only the New Course Construction category is included in the economic impact analysis,
because it represents new economic output or activity. Golf course capital investment is
typically financed through golfacility revenues, so including both Golf Course Capital
Investment and Golf Facility Operations in economic impact analysis would result in double
counting.

%U.S. Census Bureau (200H=prida 2002, 2002 Economic CensArts, Entertainment & Recreation Geographic
Series April2005.

* NGF data show thanationally total 18-hole equivalent goléourse openings (new courses and
expansions) fell from 220 in 2002 to 113 in 2007. In 2B0¥jdarankedfirst in the courry in new course
openingswith 19 new 18hole equivalent openings, followed by California (8.5), Colorado (8.0), Virginia

32t 7T

{ wL ¢

Gp®p0S YR b2NIK /FNRBEAYl O0pOdKPSES OHAA S 6By GRAG G 8w wé

(2008).Golf Facilities ithe U.S., 2008 edition

SRI International 6



GolfRelatedSupplies

In 2007, Florida golfers spent significant sums on golf balls, golf, dolfsapparel, and golf
instructional books and media. The economic value that accrues to a state comes from both the
production of these goifelated goods, as well as retail sales of such items. Florida is home to a
number of small producers of golf aggl, custom and higlkend golf clubs, golf cars and golf
accessories, e.g., Nicklaus Golf Equipment,-RateGolf, Diversified Golf Cars, etc. Florida is also
home to Perry Ellis, the designer and producer of the Callaway®, PING®, PGA TOUR®, and other
goff apparel brands, andolfweekmagazine, produced by Turnstile Publishing Company in
Orlando, Florida. The value of products manufactured and sold in Florida is already captured in
the retail portion of the Golfer Supplies segment. However, the propomioproduction that is

shipped to other states andountries is not. Therefore, SReludess i KSa4S O2YLI yASaAQ &
added shipment#n our analysisere.

LY Hnnt3 Cf2NRRI Y lagbedT shighienizdS dediel@ted (piddudtst wasd | £ dzS
approximately $28.5 million. On the retail side, Florida retailers and golf facilities earned
approximately $177.6 million on the sale of $446.3 million of golf equipment, apparel, and
media in 2007. In total, the Golfer Supplies segment contributed $206.1 milli@vémues to

the Florida economy.

Ct 2NA Rl al y dzfAddediFigeis NEGORetated Pie8ucts

in 2007 ($ millions)
TOTAL $28.5

Ct 2NARI wSGlFAft SNBERQ bSi wS@SydzSa

in 2007 ($ millions)

Total | Retal sales

purchases| margin

Golf Equipment (retail margin) $339.5 $135.1
Golf Apparel (retail margin) $104.2 $41.5
Golf Media (retail margin) $2.5 $1.0
TOTAL $446.3 $177.6

Note: This includes eoourse and oftourse purchases of geequipment, apparel and
media.Column does not sum due to rounding.

State Golf Associations, Tournaments and Chbliét Events

Associations

Numerous associations represent the game of golf in Florida. The national headquarters of The
t NEFSaairzyltf D2t FSNAQ the BGAZIOUR,; theALAdies RrdfeBsiodal GbIF | Y S N.

SRI International 7



1 3a20AL0GA2y o[tD!'0X (GKS 22NIXIR D2tF C2dzyRIFIGAz2Y
Association (EWGA) are located in Florida. Statel affiliates of the national golf associations

include the North Floridand South Florida Sections oh@ PGA, the Golf Association of Florida,

GKS Ct2NARI D2ftF /2dz2NES {dzZAJSNAYyGSYyRSyiGa ! aa20Al
Association of America, and the Florida Chapter of the National Golf Course Owners Associati

hiKSNJ 32t F aa20AFGA2ya AyOfdzRS (GKS Ct2NARF {dt
Golf Association, and regional seniors and junior golf associations. Florida hosts multiple

chapters of the The First Tee, a World Golf Foundation programhvaims to introduce youth

to the game and values of golf. In 2007, Florida golf associations generated well over $1 billion

of revenues, and approximately $251.9 million of this economic activity stayed in Florida.

Major Tournaments

As one of the largegolf states, Florida hosted 20 major golf championships in 2007, including

11 PGA TOUR events, two LPGA Tour events, six Champions Tour events, and one Nationwide
¢2dzN) S@Sylid ¢g2 2F CE2NARI QA Fyydzadt tD!t ¢hiw SO
TPC Sawgrass in Ponte Vedra Beach and the-@#GChampionship, played since 2007 at the

Blue Monster Course of the Doral Golf Resort & Spa in Doral. The PLAYERS Championship offers

the largest prize of any golf tournament ($9 million in 2007). The \@&Championship was

won by Tiger Woods in 2007, and is one of three annual World Golf Championships. The Del

Webb Father/Son Challenge at Champions Gate Golf Resort is an annyrsea Champions

Tour golf tournament played by PGA TOUR and Championggdliers and their sons for the

Willie Park Trophy, in memory of the father and son British Open champions, Willie Park Sr. and

Willie Park Jr. The ADT Championship at West Palm Beach, now the Stanford Financial Tour
Championship, is the seasending golftournament for the LPGA Tour, offering a first prize of

Pm YAfftA2yIZ GKS KAIKSa AY 62YSyQa A2t Fo ! f G
approximately $125.2 million in 2007, excluding the tournament purse, tournament expenses in

other states, and cds for TV broadcasting.

Ct2NARI Qa4 al 22NJ D2t F ¢2dNY I YSy

in 2007 ($ millions)

Major tournaments $125.2
Associations $251.9
TOTAL $377.0

Charitable Giving

Ct2NARFIQ& 32t F Ay RdzalNE ganizatibns. (AR the n@BrPENIOVEZI 2 NI § 2
LPGA Tour, Champions Tour, and Nationwide Tour events that are played in Florida raise
significant funds for charities and organizations. For example, the South Florida Golf Foundation

SRI International 8



partners with the WG&A Champioship to donate over $15 million to local South Florida
OKFNRAGASE AyOfdzZRAY3I ail YA [ KA tARWNBFo@datidn2@dLIA G £ = (
L AAG / KAETRNBYQa 1 2aLIAGlrt® t NPOSSRa FNBY (KS
WakMart, a PGA TOUR event played at the Walt Disney World Resort, support more than 170

OKAf RNByQa K2aLWAGEFtA FONR&aa b2NIK ! YSNAOI® ! y2i
Beach Gardens, has donated over $16 million since 1972 to multiple -poetited charities

AyOf dzZRAYy3 GKS bAO1fldza / KAftRNByQa | SIFHftGdK /N8B C:3
Boy Scouts of America, and others. The ACE Group Classic, a Champions Tour event played in
Naples, has donated over $2 million to various charitiesh& past 20 years, including the

American Red Cross, the Alzheimer's Support Network, Big Brothers/Big Sisters Southwest

Florida, and many others.

Additionally, numerous local golf events have raisedbstantialfunds forlocal and national
charities. Afew examples of these local events include:

A The South Florida Section ohd PGR Republic Services Charity Pkm at Parkland
Golf Club raised $55,000 2007benefitting Jack and Jill Children's Centine Boys and
Girls Clubs of Broward County, ahé South Florida PGA Charitable Foundation.

A The Southwest Chapter of ihSection raised $100,000 through their Tournament of
Charities benefiihgnumerous Southwest Florida charities and scholarship funds.

A FLCMAA's Seminole Region has raised over $ibmfibr Special Olympicsince 2000
through their Annual Golf Tournament and Gala held at Boca West Country Club

A C[/la!!Qad FTAOS NBIrAZya alLRyaz2NBR SgSyda (Kb
GKAOK 0SYSFAUSR (KS {LISOAIFfT hfteyvYLAOasx (GKS /K
Foundation, and also supported the families of fallen U.S. troops and military families
impacted by the extended deployments through the U.S. Marines Welfare Fund and the
Tee It Up For The Troops program.

A The Lexington Country Clulm iFort Myers hosts an annual Charity Classic golf
tournament which raised approximately $130,000 in 2007 for Barbara's Friends, the
cancer fund for The Children's Hospital of Southwest Florida.

A The HFTP Florida Gulf Coast Chapter also sponsors a golértent which donates
approximately $10,000 per year benefit. | ND I NI Qa4 CNA Sy Ra®

A Wildcat Run Country Club in Estero hosts a charitable golf tournament that raises
$10,000 to $20,000 each year to benefit the Susan G. Komen Foundation.

Golf course ownerspperators, and golf professionals are happy to serve as access points for
annual fundraising by local service organizations. In total, SRI estimates that the amount of
charitable giving attributed to the game of golf in Florida to be $312.0 million in.2007

Charitable Giving by Florida Golf Industry in 2007 ($ millions)

SRI International 9



TOTAL $312.0]

B. Enabled Industries
Real Estate

Real estate developers use amenities to attract new home buyers, and golf is a key amenity in
Florida real estate developmentéccordingto NGF data, Florida led the country in new golf
facility openings in 2007, and many of these new facilities included a golf real estate component.
Growth in the development of golf communities in Florida followed the rise in the national real
estate marke which peaked in 2005 in terms of new home starts and existing home dales.
2007, Florida experienced a significant decline in the number of total single family home starts,
from over 200 million housing starts in 2005 to less than 50 million in 20Mi.decline in new
home starts continued in 2008 and 2009. While new golf home construtizahdecreased
considerably in 2007, golf real estate developments still generated significant economic activity
relative to 2009 througlthe constructionof new shgle family homes and townhomes/villas

For example, in 2007, large developments were underway at Heritage Bay in Naples, on the
Southwest Florida coast; Venetian Bay in New Smyrna Beach, near Daytona; and Amelia
National Golf and Country Club on Amésiland, near Jacksonville. Examples of golf community
RSOSt2LySyita StaSeKSNBE Ay ik Srended olf Somhuii@t dzZRSY
centered around a signaturdack Nicklaus course in Jupiter (Palm Beati®; Club at
Renaissancea new golf cormunity nestled around an 18ole Arthur Hills golf course in Ft.

Myers and the Founders Club, a private golf community featuring a Robert Trent Jones, Jr.,
course in Sarasota

New golfrelated real estate construction generated@b.5 millionin 2007. Furthermore, in

2007 there were more than605 golf communities inFlorid | YR ¢S SadAYlr &S GK
premium associated with the sale of real estate in these developments $ B&.9million. The

premium is the additional amount a buyer is willing to paya home or property located on a

golf course or within a golf community.

Ct2NARIFIQ D2ftF wSIFf 9adldsS

GolfRelated Residential Construction $805.5
Realized Golf Premium $576.9
TOTAL $1382.4

® National Association of Realtors data.

SRI International 10



Note: The sale of existing h@® is considered a transfer of assets rather than new
economic output, so the golf premium that is realized in the sale of an existing home is not

included in the economic impact analysis.

Hospitality/Tourism

Across the country, golf has enjoyed incregspopularity among travelers, whether it is the
primary motivation for a trip or is connected to other recreational time spent with friends and
family, or business colleaguds.Floridg golf is an important tourism segmerdlongside trips

to the beachaquariums, theme parks and wetland3t 2 NA Rl Q&
conventions and business meetings, and both amateur and professional golf tournaments draw
people to courses in different parts of the state K S & WISITi BLORID&®Relsite features

golf as a key recreational activitigtip://visitflorida.com/golfing/). In 2007, SRI estimates golf
related tourism spending iffloridawas $.71 bllion® ($1.57 billion from domestic visiterand

$0.14 billion from international visitors)his is based on the followinlf trip and associated
expenditure data foFloridaresidents and nomesidents: (1) an estimate2.03 millionday trips

with average spending of6é® per day (2) an estimatd 3.17 million domesti@vernighttrips

with average spendingf $454 per trip, and (3) an estimated 0.29 million internatiamarnight

trips with average spending of $476 per trighe average length of a domestic overnight trip in

Florida is over fiveays, significantly longer than other states.

FlorideQ a -Re?atedTravel Expenditures ROO7

# of day trips

2,026,274

Average travel $ per day trip $62.16
# of domestic overnightrips 3,169,300
Average travel $ petomestic overnightrip $45410
# of international overnightrips 293,904
Average travel $ panternational overnightrip $476.18
Total $1.71 billion

*fwLQ&a SaltAYLlFGS 2 T -retareditounsm speridihghireFbrida iyf 20070 iffrstfrom 2 £ F
previous estimates of $4.0 billion in golf visitor spending in 2004 (The WashiEgtoromics Group, Inc.

The Economic Impact of Sports and Recreation Activities in Flprégmared for the Florida Sports
Foundation, Inc., 2005) and $5.4 billion in direct golf visitor spending in 2000 (John Haydu and Alan
HodgesEconomic Dimensions thie Florida Golf Course Industkyniversity of Florida Institute for Food

and Agricultural Sciences, 2002his discrepancy is due to methodological and data source differences;
{wLQa SadAYlIiGSa NS RSNADGSR T NP Yertwdsfudies utiizk h wL 5! 1

National Golf Foundatioand other surveylata.
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http://visitflorida.com/golfing/

V. Dh[CQ{ 9/ hbhaRLORIDAat !/ ¢ Lb

D2f FQ& A Yrlalid@etonany includes both the direct effects of @omic activity in the

core and enabled golf industries, as well as the indirect and induced (or multiplier) effects on the
overall economy. In economics, the idea of the multiplier is that changes in the level of
economic activity in one industry impactgher industries throughout the economy. For
example, a fraction of each dollar spent at a golf course is, in turn, spent by the golf course to
purchase goods and services for golf course operatitiese are indirect effects. In addition,

golf course emploges spendheir disposabléncome on personal goods and services, and this
stimulates economic activity in aymad of othe industrieg these are induced effects.

CKSNBT2NBE: 3J2tFQa Gz2al ¢ O RANBOI LJ dzadirecy dzf G A LI A S
employment and wage income of those employed in gelated industries, as well as the

secondary employment and wagessupported in other sectors of the economy through

subsequent purchases of goods and services by golf industry employees.

In 2007, the $7.5 billion Floridagolf industrysupported
A A total econmnic impact of $13.8illion for the state ofFloridaincluding theindirect
and induced economic impacssimulated by golf sector activity

A A total impact ofhearly167,377jobs; and
A Totalwage irtomeof $4.7 billion.
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Industry

D 2 f Ifaifgaét onFloridaQ Bconomy

Direct

Indirect Induced

TOTAL
OUTPUT
($ million)

TOTAL
JOBS

TOTAL

WAGE

INCOME
($ million)

ggg;‘;’}g'r']';y $3,449.4 $6,904.6 | 85,932 | $2,367.3
ﬁgggﬁ‘éﬁfcapita' $352.0 | eom——— | $365.8 | 3,255 | $121.6
gﬁgjiiated $206.1 | ose——| $410.4 | 4,311 | $126.3
Jooraments & $377.0 | eo— | 38493 | 9506 | $2977

Real Estaté* $1,382.4| eo— | $1800.6| 16,024 | $598.8
Hospitality/Tourism | $1,705.1 | sl | $3 487.0| 48,259 | $1,171.8
TORL $7,472.0| em—(- | $13,817.7 167,377 | $4,683.5
b2G8Y ¢2 OFt Odromid SipadSRITabiactédrént the dife@ golf economy impact of $7,472.9 millic

portion of capital investment that is investment in existing facilities ($189.3 million of $352.9 million) and the ponteai
estate that is the realized golf @mium associated with the sale of real estate in existing developments ($576.9 mill
$1,382.4 million). This is because:
*Golf course capital investmentsOnly new course construction has an indirect and induced economic impact. Other ty
facility capital investment are typically financed through facility revenues and, therefore, are omitted to avoid d

counting.

**Real Estate Only golf residential construction has an indirect and induced impact. The golf premium associated w
real estae is considered a transfer of assets rather than new economic activity.

V. DETAILED METHODOLOGY & DATA SOURCES

A key challenge in this study was to identify reliable stetel data sources and to develop
methodologies for measuring the size of industry components for whicksstate estimates
do not exist in straightforward metrics, e.g., golf real estate anecotfrse purchases of golf

apparel and equipment. This section describes each of the core and enabled industries included
Ay GKS 32t F S0O2y 2 Y easuringRac oithe@aisegmedisNE | OK G2 Y

A. Golf Facility Operations

For this industry segment, we analyzed the number of golf facilities and average facility revenue
data to derive a total facility operations estimate. Revenues for this segment include: arnual
monthly membership fees, greens fees, range fees and cart rental fees; purchases of golf
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